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Race for a Reason 
Helping Children Heal – One Mile at a Time 

14th to 16th November 2025 
 
Overview 
 
From 14th to 16th November 2025, Alfie’s Squad will host Race for a Reason – a powerful, nationwide 
challenge to raise awareness of the devastating impact of suicide and fund vital support for children and young 
people bereaved by it. 
 
Thanks to support from LFC Foundation and Chelsea Foundation, the race begins at Anfield Stadium and 
ends at Stamford Bridge – but the route in between is a mystery. Teams must solve clues and complete 
challenges to reach symbolic checkpoints, each one shining a light on underrepresented aspects of suicide 
and its ripple effects. 
 
We launch the campaign on 10th September – World Suicide Prevention Day, by introducing the teams and 
going live with their individual JustGiving pages. 
 
The day also sees the release of new research from Liverpool John Moores University, by Professor Pooja 
Saini, a researcher in suicide and self-harm prevention, evidencing the life-changing impact of Alfie’s Squad 
and the urgent need to expand it across the UK. 
 
Award-winning documentary maker Christian Francis-Davis will be following Alfie as he takes part in this 
epic challenge alongside Chris Kirkland and Chris’s daughter, Lucy, offering a rare and powerful insight – 
both through Alfie’s eyes and Chris’s, who has been open about his own mental health struggles. Chris has 
confirmed he is happy to be filmed. 
 
About Alfie’s Squad 
 
Alfie’s Squad supports children, young people, and their families who have been bereaved by suicide. It was set 
up by now 16-year-old Alfie, when he was just 9 years old, after he tragically lost his dad to suicide and his mum 
was unable to find any appropriate support for him. 
 
We run the only peer support groups in the UK for children and young people bereaved by suicide. Alfie’s Squad 
reduces social isolation and improves self-worth by providing connection, safety, and hope during some of the 
darkest times. 
 
It costs £18,000 to run one Squad for a year, supporting up to 30 children, young people, and their families. Our 
ambition is to open Squads in every region of the UK so no child or young person will have to cope alone.  
 
The Race Format 
 
Launch Event: Wednesday 12th November – Welcome, kit handover, briefing (Anfield) 
 
Race Days: Friday 14th – Sunday 16th November 
 
Start: Anfield Stadium, 10am Friday 
 
Finish: Stamford Bridge, Sunday evening 

https://en.wikipedia.org/wiki/Chris_Kirkland


 
 

• 30 teams (including 6 Alfie’s Squad family teams) will take part  
• Teams will not know the route or checkpoints in advance 
• Each team is given a limited travel budget to get them to each checkpoint 
• Teams must solve clues and complete symbolic challenges 
• Each checkpoint represents a hidden truth about suicide: rural isolation, rising rates in women, 

neurodivergence, social media impact, lack of bereavement support, and more 
 
 
 
Sponsorship Opportunities and Team Entry 
 
Your generous support will cover the full cost for a team to enter the challenge.  
 
This includes accommodation for two nights, branded team kit, spending money for the team to make their way 
across the challenge points, plus travel back to Liverpool. 
 
Money towards Alfie’s Squad will be raised by each team’s own fundraising efforts before (and during) the 
challenge. 
 
Tier Contribution             What your contribution includes 

 Headline 
 Sponsor 

      £5,000 

 
Sponsor Alfie’s team (Alfie, ex-England and LFC goalkeeper Chris Kirkland and 
daughter, Lucy). Their journey will be captured by a documentary crew. 
  
Full brand exposure on the support team’s kit, launch/closing events coverage, 
Alfie’s Squad website, social media and winner’s trophy.  

 Family    
 Team 
Sponsor 

      £1,500 

 
Support an Alfie’s Squad Family to take part (3 person team). 
  
Branding on team kit (hoodie and t-shirt), fundraising page and printed leaflets, 
social media pre-event, during and post-event, alongside Alfie’s Squad website.  

 General    
 Team Entry 

     £1,000 

 
Enter your own 2-person team - this might be suitable for corporate teams or the 
general public looking to support Alfie's Squad. 
  
Branding on team kit (hoodie and t-shirt), fundraising page and printed leaflets, 
social media pre-event, during and post-event, alongside Alfie’s Squad website.  

  
 
Each team will be allocated their individual team fundraising page, and will be given leaflets with a QR code 
that takes people to their team’s fundraising page, as well as a collection box for any donations during the event 
itself. 
  
Bonus Twist: The team that raises the most by 5pm on Thursday 13th November will earn a 30-minute head 
start when the race begins! 
  
All sponsors must be available (by phone) during the race weekend to respond if their team uses a ‘Call Your 
Sponsor’ card. 
 
 
 
 
 
 



 
 
Media Campaign 
 
Two waves of coverage: 
 
Launch Day – 10th September 

• BBC Breakfast & Evening News 
• Reach PLC regional and national titles 
• Liverpool John Moores University research release 
• JustGiving pages go live for all teams 

 
Race Weekend and Beyond – 14th to 16th November 

• Real-time storytelling on social media 
• Press coverage at each revealed checkpoint 
• Sponsor and team features 
• Follow-up during Child Grief Awareness Week (17–24 November) 

 
Checkpoint Reveal Strategy: Checkpoint locations will be revealed in real time, with regional press and 
community engagement activated as the teams travel to, and arrive at, each destination. This ensures fresh, 
localised media hooks and ongoing momentum. 
 
Why Sponsor This? 
 
Backing Race for a Reason means: 
 

• Directly funding and promoting the need to fund vital mental health support for children and young 
people 

• Aligning your brand with a nationally relevant, emotionally powerful cause 
• Receiving national and regional media exposure 
• Engaging your team and customers in a high-impact journey 

 
Together, we can bring light and hope to those left behind. 

 


